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Research Design Reviewww.researchdesignreview.capis a blog first
publishedm November 2009.RDR currently includes nearly 160 articles
concerning quantitative and qualitative research design issues. Many
the articles piblished in 2016 werdedicatedto qualitative research for
the simple reason that qualitative researchers are faced with myriac
issues when attempting to achieve quality outcomes, and yet there
relatively little discussion about the quality standargsvizhich to guide
their research. RDR attempts to fill this void by focusing on the uniq
attributes of qualitative research and how they serve to define the
optimal approaches to conducting qualitative research that is credibl
analyzable, transparentand useful. This paper presentthe 17 RDR
articles that were published in 2016 devoted to lifative researchFive

of these articles concern the Total Quality Framewpitke subject of
Applied Qualitative Research Design: A Total Quality Framewo
Approach(Roller & Lavrakas, 201§ articles pertain to qualitative data
and analysis, 4 articles relate to specific methods, 2 articles addre
researcher bias, and Irtecle talks about misplaced concepts adopted
from quantitative research (e.g., referring to research participants a
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Article pertaining to: Total Quality Framework

Evaluating Quality Standards in a Qualitative Research
Literature Review

A December 2015 article iResearch Design Reviglsscusseif A Qual ity Approach -
Qualitative Research r 0 p o Fhedrticl®
outinest he ei ght sections of a
i.e., a proposal whereby quality design issues
specfically, related to the four components of the Q u
Total Quality Framework play a central role ‘
throughout the writing of each proposal

section. This approach enabléise researcher to
be mindful of the considerations that go into
developing, implementing, and reporting a
gualitative research study that is built on quality
standards.The TQF proposal can then live on
beyond the proposal phase to inform the
researcheas he/she goes about executing the proposed design.

proposal, o

The second section of the TQF proposal is cal/l
devoted to giving the reader the context in which to situate the relevance of the proposed study as
well as detds of the target population and past research efforts with the population segment and/or
research topic.When conducting a literature review for a TQF proposal, it is worthwhile for the
researcher to use a reference table or matrix that helps to eveduhteelevant study according to

the steps that were taken to maximize Credibility (e.g., representativeness of the sample, validity of
the data), Analyzability (i.e., completeness and accuracy of the data processing and verification),
Transparency (i.ecompleteness and disclosure of the study details), and Usefulness (i.e., the

ability to do something of value with the outcomes).

This literature review evaluation table is predicated on the idea that not all qualitative research
studies are equally reb#& and valid.In addition to keeping track of the relevant research
unearthed in his/her investigation, the literature review table allows the researcher to efficiently
evaluate the quality standards that were employed in these studies, along wétighgths and
limitations from a quality standpoint, and determine which studies to cite in the proposal.

Further, a revised table comprised of just those references actually cited in the proposal is a useful
addition to the proposal itselfThis table povides proposal readers with a convenient way to view
cited references in conjunction with the resea
limitations from a TQF perspective.

(continued)
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An example of a partial Literature Review RefereBaenmary Evaluation Table for a proposed
study on physiciaqpatient relations is shown below.

Literature Review Reference Summary Evaluation Table

Study Design Considerations from a TQF Perspective
Reference Credibility Analyzability Transparency Usefulness
Forbat, White, Marshall- Purposive sampling to Processing and Provides details of the Tackles a topic not widely
Lucette, & Kelly, 2012 explore a range of verification observations, including | found in the literature and
Discussing the Sexual patient types, 60 procedures not excerpts from field identifies opportunities to
Consequences of Treatment in | observations of documented notes aswell as site enhance conversations
Radiotherapy and Urology consultations in clinics and patient about sexual function
Consultations with Couples information
Affected by Prostate Cancer
Lépez, A., et al., 2012 Purposive sampling Thorough content Detailed discussions of | Internet reviews provide
What Patients Say About Their | from two rating analysis process the method and the unfiltered insights from
Doctors Online: A Qualitative | websites to obtain a utilizing deductive & | content analysis patients who can remain
Content Analysis range of reviews of inductive reasoning, | process, as well asthe | anonymous & give input
primary care gives examples of limitations of the study | that may ultimately
physicians, 445 reviews | codes/themes improve the physician-
of primary care patient relationship
physicians

“Total Quality Framework, Table adapted from: Applied Qualitative Resecrch Design: A Total Qualitotive Approach (Roller & Lavrakas, 2015)

Image captured fromhttps://a2ua.com/quality.html
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Article pertaining to: Total Quality Framework

Reporting Qualitative Research: A Model of Transparency

A number of articles ifResearch Design Revidwive discussed, in one form or another, the Total
Quiality Framework (TQF)approach to qualitative research desigm RDRpost last month
pertained t@applying the TQF to the idepth interviewing methgadvhile other articles have

- focused on ways to integrate quality
measures in harmony with the
TQFT into ethnographymobile
researchand theesearch
proposl. Separate from
applications per se, an article in
February 2015 discussed the
compatibility of a quality approach
with social constructionism

e
-
.

One of the four components of the

TQF is Transparencywhich is

specific to the reporting phase of the
research procesdn particular,

Transparency has to do with the
researcherds full di scl akandanalytical prockderesriretree éralr c h  d
document.This sounds simple enough yet it is common to read qualitative research reports, papers,
and articles that too quickly jump to research findings and discussion, with relatively scant attention
given tothe peculiarities of the design, data gathering, or analy$is is unfortunate and

misguided because these details are necessary for the user of the research to understand the context
by which interpretations were derived and to judge the applicabflitye outcomes to other

situations (i.e., transferability).

There are, of course, exceptions; and, indeed, many researchers are skillful in divulging-these all
important detailsOne exampl e is DebidoWamek. aBdi Weygbda: aT h
Focus Groups for Understanding Sloit Baflelypravidgsi t a l

a rich background of her involvement with this study, herirkes t i n expl oring fAho
women from the United Arab Emirates (U.A.E.) perceive access and use of the social capital
identified as wastao (p. 2) and the Zayedbnd of t
Universitywhich furthered her research objectivEhe method section goes beyond simply stating

that focus group discussions were conducted bu
for choosing focusgops over alternative methods, e.g., A
participants to explore topics that have share
explaining wasta as a Asoci al phen@omerond and

Bailey goes on to describe how she chose her research team and the reflective exercise she
conducted with the team prior to embarking on

(continued)
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and experi ence Baileypalst givesarsexmanation pf how4articipants were

chosen and the results of the recruiting process, as well as how she developed the discussion guide
and her decision to use translators (allowing participants the option to speak Arabic as well as
Englishyl n t he fiFocus Group Processo section, Bai |l
made at the start of each focus group and explicitly states the seven key questions participants were
asked during discussions.

The aut hor 6s r dspmeessiam gesutisfis equbllg infarmastkere,Bailey

describes how the research team worked separately and together to derive categories and themes
from the data; and, importantly, the inclusion of a reflective assessment among analysts to mitigate
potential bias associated with personal beliefs during the analysis phaskdition, Bailey

inserted a AWasta Focus Group Matrixo in the A
of categories and themes by the three wasta segments (i.exdsigh some wasta, and low

wasta). Following analysis, Bailey gives the reader a vtletiught out, clear, and useful discussion

of results, enriched by numerous verbatims that support the findings.

Transparency in the reporting of qualitative researamgubick descriptions critical to the
integrity of the research procesBransparency enables users ofégearch to evaluate the
outcomes within the proper context and determine the transferability of the research to other
compatible situations or environments.

"An in-depth discussion of the Total Quality Framework can be fourginied Qualitative Research Design: A Total
Quality Framework ApproacfRoller & Lavrakas, 2015. New York: Guilford Press.).

“The other three TQF components:eCredibility, Analyzability, and Usefulnes3ransparency is discussed throughout
Research Design Reviee.g., see thiBecember 2012 article

Image captured fronhttp://thecontextofthings.com/2016/04/18/transpareneyusiness/
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Article pertaining to: Total Quality Framework

Applying a Quality Framework to the In -depth
Interview Method

v

Applying a Quality Framework to
the In-depth Interview Method

Margaret R. Roller, MA
rmr@ rollerresearch.com
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Article pertaining to: Total Quality Framework

Mode Differences in Focus Group Discussions

USEFULNESS
mu«mammmm

- WNWMWWWMWOIMW
= vmummmmammuunmmmmwwuum
® Transferability of the research to the extent that the documentation discloses its strengths and limitations

From: Applied Qualitative Research Design: A Totel Quality Framework Approoch (Roller & Lavrakas, 2015. New York: Guilford Press)

There are four components to the Total Quality Framework in qualitative research ddsdjinst
component, Credibility, has to do with data collection; specifically, the completeness and accuracy
of the data collectedThere are two critical facets to CredibilityScope (coverage and

representation) and Data Gathering (bias, nonresponsapandell [or not] particular constructs

are measured).

The second component is Analyzabilitfhis component is concerned with the completeness and
accuracy of the analyses and interpretatiofise Analyzability component is concerned with
Processing (g., the use of transcriptions, coding) and Verification (e.g., by way of triangulation,
deviant cases, and/or a reflexive journal).

By looking at just these two components of the TQF, what judgements can we make as to the
strengths and limitations of thanous modes we might choose from for any given metHeat?

example, three of the most common modes for focus group discussions ate:féaee phone, and

online (asynchronous)tach of these modes has implications related to data collection and

analysis. The tables (below) present a few of these consideratdist h r espect to fist

(continued)
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instance, the fac®-face mode has the advantage of facilitating rapport building as well as data
verification by way of observersThe phone rade, on the other hand, extends the coverage (which
can be particularly important in conducting research with-tarédach segments); while the
asynchronous online mode typically results in lengthy, detailed responses that are conveniently and

immediatelyavailable in transcription form.

Focus Group Modes

Credibility Analyzability

Strengths

Face-to-face

Most similar to natural conversation (dynamic &
interactive), facilitates building rapport, can use a
broad range of moderator techniques, easily
share a broad range of stimuli, refreshments aid
cooperation & rapport, immediate distribution of
cash incentives,

Can audio &/or video recard, visual cues add
meaning, verification via abservers who offer
a different perspective, various data sources

= audio, video, in-discussion writing/drawing
EXETCISES.

scheduling, participation), detailed responses,
sense of anonymity, [potentially) a lot of
interaction, moderator/participants can share
photos, video, other media.

Phone Seope (wide coverage, more groups, hard-to- Can audio record, possibly verify via

reach sepments), gaining cooparation ‘abzarvers” listening in.

[convenience in scheduling, participation),

absence of visual cues that may bias, willingness

to discuss sensitive topics.
Online Scope (wide geographic coverage, hard-to-reach Built-in transcripts, detailed content to
{asynchronous) segments), gaining cooperation (convenience of analyze, online platforms offer a high level of

functionality, e.g., tagging, word clouds,
exporting.

Credibility: Number of groups, gaining cooperation, use of techniques, moderator bias (inappropriate comments,

appearance), moderatorinconsistency (concept/definition presentation), participant effects (rapport, willingness to
share attitudes, paying attention to verbal and visual cues).
Analyzability: Various data sources, participant interaction, transcriptions,/transcriptionists, verification (observers).

There are also certain limitations of these modes related to data collection and aGalysrsge,

for instance, can be a problem and fewer groups may be possible due to scant resources when
attempting to conduct fage-face focus groups, and the absence of visual cues (when no photos or
video are used) hamper the analysis of phone and online discussions.

(continued)
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Focus Group Modes

Credibility Analyzability

Limitations

Face-to-face | 3cope [coverage, fewer groups), gaining cooperation Data may be incomplete because the group
{conwvenience in scheduling, participation), moderater | interaction envirenment stifled some

bias (appearance, must be skilled in managing group participants, i.e., not everyone was heard.
dynamics), dominating participants can contral the
outcomes & prevent others from speaking, participant
effects (unwillingness to engage).

Phone Less natural form of discussion, weakened ability to Lack of visual cues to aid in interpretation.
establish rapport, absence of visual cues that aid in
interpretation, shorter discussion length/less in-
depth, participants may be distracted or inattentive
{moderator needs to make a special effort to fostera
lively discussion & ensure that everyone has spoken),

Online Scope [coverage bias, e.g., certain demographic The impressions that participants give

{asynchronous) sagments, people with limited literacy), weakenad through their text can negatively impact the
ability to establish rapport & keep discussion on track, | quality of the analysis and interpretation of
text is primary form of communication, ethical the data,

considerations,

Credibility: Number of groups, gaining cooperation, use of techniques, moderator bias (inappropriate comments,
appearance), moderator inconsistency (concept/definition presentation), participant effacts [rapport, willingness to
share attitudes, paying attention to verbal and visual cues).

Analyzability: Various data sources, participant interaction, transcriptions/transcriptionists, verification (observers).

_ Qualitative Research | January 2017 www.researchdesignreview.com ©Margaret R. Roller



Article pertaining to: Total Quality Framework

Applying a Quality Framework to the Focus Group Method
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Article pertaining to: Qualitative Data & Analysis

Qualitative Data: Achieving Accuracy in the Absence
of O4 OOOEG®G

One of thel0 unique attributes of qualitative researck t he fiabsence of truth
idea that the highly contextual aedcial constructionigtature of qualitative research renders data

that is, not absolute @At rmatthcdrbwtf, thxee frelselar acu
subjective interpretation. For
Absence of absolute “truth” all these reasoris
. contextuality, social
Messy analysls Importance of context  constructionism, and
‘ subjectivityi qualitative
Types of issues .
: Usitauie Importance of researchers continually
& questions nique meaning . . -
Attributes of guestion their data, scrutinize
Researcher as ORI Unique research outliers (negative cases), and
: Qualitative = .
instrument < opportunities implement othesteps

Research towards verification.

Flexibility of design Participant-researcher
relationship Qualitative researchers also

Researcher skill set conduct their research in

eweisoter gUCh @ way as to maximize
the accuracy of the data.

Accuracy should not be confused with fAtruth. o
that comes as close psssible to what the research participant is thinking or experieatisugy
moment in timeThis information may be the product of any number of contextual (situational) and
co-constructed factorsi . e. , t h e aibystamaccarateaccouiftorau tphadr t i ci pan

stance on a given issue or topic.

It is accuracy that qualitative researchers strive for when they craft their research designs to mitigate
bias and inconsistency. For example, focus group moderators are trained to give equal attention to
their group participants allowing everyone an opportunity to communicate their thoughdasher

than bias the datai.e., leading to inaccurate informatiorby favoring more attention on some

participants than on others. A trained moderator is &iled at listening for inconsistencies or
contradictions throughout a discussion in orde
for clarification, and wultimately coming away
relationship tohe topicas communicated in that particular space and time

This pursuit of accuracy is no less evident in thdepth interview (IDI) method. By attending to
the potential for interviewer bidsfrom question wording, imposing personal beliefs or vainis
the conversation, physical appearance in-ftadace IDIsi as well as the seemingly contradictory

(continued)
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statements made by interviewees, the qualitative researcher is focused on securing an accurate
portrayal of how that participant thinkeacgbehaves in association with the research objective. It is

not uncommon, for instance, for an IDI participant to state one thing at the beginning of an

interview but to make one or more outwardly conflicting statements later in the interview. Why is
that? Which statement is accurate? Do the statements really contradict each other? What more does
the interviewer need to learn about the interviewee? These are the questions the interviewer must
address throughout the IDI in the quest for accurate data.

Achieving accuracy in the data collection process is, like all aspects of qualitative research, a

nuanced and often difficult mission. It is, however, a mission worth pursuing because, unlike
absolute Atruth, o it i s an idngoucomesthateeabland nece
consumers of the research to actually do something meaningful with the findings.
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Article pertaining to: Qualitative Data & Analysis

Chaos & Problem Solving in Qualitative Analysis

In Conceptual Blockbusting: A Guide to Better Idelames Adams offers readers a varied and
ingenious collection of approaches to overcoming the baraeeffective problem

solving. Specifically, Adams emphasizes the idea that to solve complex problems it is necessary to
identify the barriers and then D LR - ' -

learn to think differently.As
far as barriers, he discusses
four Abl ockso
with concetual thinkingi
perceptual, emotional, cultura
and environmental, and
intellectual and expressive

as well as ways to modify
thinking to overcome these
blocksi e.g., a questioning
attitude, looking for the core
problem, listmaking, and
soliciting idea& from other
people.

Adamsdo chapter on emotional blocks discusses W
problem solvingOne of these is the inability or unwil/
s i t u a Adamscsnterds that a path to coexpproblem solving is bringing order to chaos yet

some people have fAan excessive fondness for or
tol erate laonmboitghueirt ywoor ds, t hey Adangmutsiithiowaa ppet i t

The salition of a complex problem is a messy procédgorous and logical techniques are often
necessary, but not sufficient.ou must usually wallow in misleading anefitting data, hazy and
difficult-to-test concepts, opinions, values, and other sucldygtiantities.In a sense, problem
solving is bringing order to chao&. 48)

Problem solvingsa fimessy processo and no | ess so when
data. There are several articlesResearch Design Revidhat touch on the assiness of
gualitative analysisin particulari The Messy I nconveni e mwescads Qu al

the idea that

Unlike the structured borders we build into our quantitative designs that facilitate an orderly
analytical process, qualitative research is built on the belief that there are real people beyond
[these borders] and that rich learning comes from meaningful conversatBut the course of a
meaningful conversation is not a straight linBhe course of conversation is not typically one
complete coherergtream of thought followed by an equally watbughtout rejoinder.

(continued)
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Put differently, qualitative anatys must endure a certain amount of chaos if they are to achieve

t heir goal of bringing some s emb-idepthmterviewf fAor de
focus group, ethnographic, narrative, or case study diatatheir ability to embracthe tangled

web of human thought and interaction that allows qualitative researchers to unravel the most

complex problem of all how people thinlor do the things they do.

It may also be the reason why qualitative analysis remains such a mystery to quatedativg
researchers and, indeed, the impediment that discourages these researchers from using qualitative
methods, eitherlane or in mixedmethod designsQualitative analysis requires a conscious effort

to accept some chaos, to not rush the march to find order in the data, and to feel comfortable in the
notion that this process will lead to meaningful outcomes.

Althoughbrngi ng some measure of order is a necessar
ability to tolerate c hamthsresped,Adamsitaknaboustheat es,
Al i m tedopvebloems one who struggles with

The process of bringingidely disparate thoughts together [and who] cannot work too well
because [his] mind is not going to allow widely disparate thoughts to coexist long enough to
combine [them into a meaningful solutio(y). 48)

Quialitative analysis is not unlike solvingraplex problems that demand problsaivers who are
not | imited by the need for order but rather e
lived experiences.

Image captured fromhttps://www.flickr.com/photos/22537886 @N07/4734946701

Qualitative Research | January 2017 www.researchdesignreview.com ©Margaret R. Roller


https://researchdesignreview.com/2010/02/12/qualitative-research-thinking-about-how-people-think/
https://www.flickr.com/photos/22537886@N07/4734946701

Article pertaining to: Qualitative Data & Analysis

Words Versus Meanings

There is a significant hurdle that researchers face when considering
&\\‘w”ly the addition of qualitative methods to their research desighss.

J has to do with the analysismaking sensé of the qualitative
Eea¥is r - data. One could argue that there are certainly othedles that lie
ahead, such as those related to a quality approach to data collection,
but the greatest perceived obstacle seems to reside in how to
efficientlyanalyze qualitative outcome3his means that researchers
working in large organizations thlabpe to conduct many qualitative
studies over the course of a year are looking for a relatively fast and
inexpensive analysis solution compared to the traditionally more
laborious thoughintensive efforts utilized by qualitative researchers.

Among theseesearchers, efficiency is defined in terms of speed and
cost. And for these reasons they gravitate to text analytic programs
and models powered by underlying algorithriiie core of
modeling solution$ such asvord2vecandtopic modeling rests on
mnns® Atrainingod text corpor a -dcaurrimgr od u C ¢
words or topics There are any number of programs that support thesedypeslytics, including
those that incorporate data visualization functions that enable the researcher to see how words or
topics congregate (or not), producing images such as these

-

profgssor
apprenticeship [ <
app@ntice - sciantific
qualifigation cas@pork
tralhee > - i :
traifling kodedge o i
I - ragal
vocational . coege

damstg Wdﬂa% )
math@(m APV

phySics  [itagacy
scighce engin@ering

e

http://dilipad.history.ac.uk/2015/08/05/visualizing
parliamentarydiscoursewith-word2vecandgephi/

(continued)
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Words are importantWords are how we communicate and convey our thoudirs. the

relationships between words and within phrases can be useful indicators of the topics and ideas we
hope to communicaté/Nords, on thether hand, do not necessarily expnegzaningoecause it is

how weusethe words we choose that often defines them. How we use our words provides the
context that shapes what the receiver hears and the perceptions others associate with our

words. Contex pertains to apparent as well as unapparent influences that take the meaning of our
words beyond their proximity to other words, their use in recognized terms or phrases, or their
imputed relationship to words from Google News (word2vec).

For example, byhe words alone and without a contextual reference, it would be difficult to
understand the meaning of the following comment made by a male focus group participant:

AA womandés place is in the home.

Was this participant making a comment on traditionaleslor was he expressing intolerance on a
broader scale, or was he emphasizing the importance of home and home life?

Context is also provided by the manner in which the words are spékeeducator participating in
an indepth interview, for example, nfigstate,

~

While another educator might state,

~

The same words used in the same order but with different intended meanings.

Qualitative Research | January 2017 www.researchdesignreview.com ©Margaret R. Roller
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0

\
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So, those who want to incorporafpealitative methods into their research designs still face the
hurdle of finding a Aquickod and Al ow costo alt
analysis. But awareness and the thoughtful consideration of the need to go beyond wodifnd

actual meaning will ultimately lead to more accurate and useful outcomes.

Image captured fromhttps://www.trustedtarot.com/cards/teen/
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Article pertaining to: Qualitative Data & Analysis

Pigeonholing Qualitative Data: Why Qualitative Responses
Cannot Be Quantified

A recent webinar on the irendouts of qualitative research stated that qualitative data could be
guantified by simply counting the codes associated with sopeetsf the data content, such as the
number of times a particular brand name is mentioned or a specific sentiment is expressed towards a
topic of interest.The presenter asserted that, by

counting these codes, the researcher has in effect

i ¢ 0 n v e alitakve tO qugntitative data.

This way of thinking is not unlike those who

contend that useful quantitative data can be

calculated with qualitative findings by counting the
number of Avoteso for a pal
aspect of the research subjpdtter. L et 6 s say a
moderator asks group participants to rate a new

product idea on a modest fepoint scale from

Al i ke very mucho Orban Ado not
interviewer conducting qualitative-ghepth

interviews (IDIs) asks each of the 30 papamts to

rate their agreement with statements pertaining to

the advantages of digital technology on a scale

from Astrongl y agr elesthe tespondes to these tgpesyof quidstores thate e . 0
some researchers gather up as votes and repquaatitative evidence.

By asserting that codes and votes can be counted and hence transform a portion of qualitative
findings into quantitative data, these researchers are making the case, knowingly or not, that these
codes and votes are discrete iteBsit, of course, they are not.

Unlike the structured environment of survey research, qualitative data is the product of a host of
variables that influence outcomes in any number of waihen a survey respondent picks a brand
name from a list or ratesc@ncept on a given scale, he/she is responding to a specificaitied
question that is: being asked of all respondents in exactly the same way, typically positioned in the
same or similar context in relationship to the other survey questions, and centqutdy
researcherespondent conversations concerning the toQigalitative methods, on the other hand,

do not abide by these standar@s; definition, qualitative research embraces flexible questiuh
answer environments where the researcher (iig@er, moderator) is never quite sure what byways
the discussion will take as it journeys to the final destination of the research obj#asvibe
multi-faceted context of this environment that steers the course to some degree.

(continued)
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Asaressl t, there is no telling what influences ir
focus group.Did the discussion leading up to the question familiarize the participant with

otherwise unknown information about the topic at hatmd®hat way didhe

interviewer/ moderator modify how questions wer
earlier questionsMow did the research environméné . g. , t he highly tal kat:i
focus group discussidna | t er a par t iwdlingpesstd adssver adndstly2 ude or

In qualitative research, context is everythif®y paying attention to context, qualitative researchers
are able to identify meaningful connections and draw usefuwre profound interpretations

about Awhatt makest lpatopd e Buecgntextdlsosmits how qualithteve a .
data can be usedust as context precludes a qualitative researcher from generalizing qualitative
outcomes, so too context prevents the researcher from treating the data tes disegendent
responses to be counted and thereby hoping to pigeonhole qualitative data as something it is not.

Image captured fromhttp://www.susaringram.com/2016/04/divoremediatiorandthe-pigeonholeeffect/
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Article pertaining to: Qualitative Data & Analysis

Qualitative Analysis: The Biggest Obstacle to Enriching
Survey Outcomes

Analysis is probably the biggest obd&ato the broader utilization of qualitative research
methods.Other aspects of qualitative researctuch as data collection (which is discussed at
length throughouResearch Design Revies
it relates to applying quality standardsinay
require a ceain degree of resources and
deliberation but are not difficult to
achieve.Obtaining a representative list of
potential participants, for example, or honing
the necessary skills to mitigate interviewer [— s
bias and gain cooperation from participants S
demand oncentrated efforts on the part of t
gualitative researcher but there are fairly
straightforward, weldocumented procedures
to accomplish these goals.

Analysis, howeveris difficult and it is the reason why many survey researchers are loath to
incorpoite a qualitative componeihnbpenended questions in a survey questionnaire or a full
blown qualitative project in their overall study designs. The idea that analysis presents a
significant hurdle to potential users of qualitative research is reveat@iriments made in a group
discussion | conducted on schizophrenia with psychologists concerning their research with
caregivers.When asked why qualitative methods were so rarely (or never) conducted in
conjunction with their survey research, these pshgchsts told me

i O p-ended questions are okay if there is someone with qualitative data analytic experience to
analyze these data. o

i O p-ended questions provide interesting clinical data but there are real challenges in how best
to code these qualitativta t a . 0

Similarly, a researcher friend who explicitly advisgminstusing operended questions in survey
guestionnaires, defends this bias asserting that

A[ Survey researchers] dono6ét wusually have the t
gualitative data [and] you have to have a sophisticated researcher who understands that the
conclusions drawn from qualitative data must b

These comments point to the fundamental obstacle hampering the wider use and acceptance of
gualitatve research among survey researchalst is, qualitative data are typically complex,

(continued)
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multifaceted, and not easily herded into neat meaningful slibis makes qualitative analysis
extremel yANOvwersber2Ql®RDORarticle,i The Messy |l nconvenience
QualitativeA n a | ydisdusses this messiness, stating in part

AUNnl i ke the struct ur quanttdivedaesigns that faaditate aniordedly i nt o ¢
analytical process, qualitative research is built on the believe that there are real people beyond
those quantitative borders and that rich | earn
course of conversiin is not typically one complete coherent stream of thought followed by an

equally weltthoughtout rejoinder. These conversations are not rehearsed to ensure consistent,

logical feedback to our research questions; but instead are spontaneous discussomboth

interviewee and interviewer are thinking out loud, continually modifying points of view or ideas as
human beings do. o

By going fibeyond those quantitative borders, o
people think, their motit@ons, and their lived experiences that help explain certain behavior or
attitudes on a particular issu¥et, it is these same objectives that produce complex, rich qualitative
data that complicates the analysis process and steers survey researchémmagaglitative

research. Qualitative analysis serves as an unfortunate roadblock to enriching survey outcomes by
way of even the most modest gesture to qualitative, e.g., areolex question in a survey

interview.

That is the problem but whattise solution.Like qualitative data, there is no simple
solution. There are, however, ways our research designs could be made more indlosiane
the most obvious, survey researchers could

1 Begin a dialog with qualitative researchers — those working within the organization or outside
consultants — by which everyone shares their knowledge and expertise, and gains an understanding
of how survey and qualitative researchers can work together in the data collection as well as
analysis and reporting phases of a study.

1 From this dialog, form a quantitative-qualitative collaboration. Create quant-qual teams whereby
certain qualitative researchers work with particular survey researchers in a specific category or
topic area. The qualitative team members are responsible for designing the appropriate integration
of qualitative in the overall study framework, overseeing data collection, conducting the qualitative
data analysisand working with the quantitative researchers in the interpretation and reporting
phases.

1 Explore the possibility of using online quant-qual solutions — such as iModerate (utilizing their
ThoughtPath approach), Knowledge Networks (via Qual® Probe) — which may facilitate adding
qualitative to a survey study, including an efficient option for analysis.

1 Become familiar with CAQDAS — computer-assisted qualitative data analysis software —and what
the various software providers offer in the way of features that can “simplify” the analysis of
qualitative data. To be clear, there is no simple solution to the analysis of qualitative data — the
analysis requires a great deal of human time and brain power to absorb the material and consider
contextual factors — however, CAQDAS does offer the researcher useful supporting functions, e.g.,
organizing the data and visualizing relationships.

Qualitative data analysis wild/l never be fAeasyo
survey research and ultimately produce more insightful outcomes.

Image captured fronhttp://www.business2community.com/contenarketing/Scommoncontentmarketingobstacles
01348800
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Article pertaining to: Specific methods - Ethnography

Facilitating Reflexivity in Observational Research: T he
Observation Guide & Grid

Observational research is fAsuccessfulo to the
capturing relevant events and participants along with the constructs of intevdsinately, there

are two toolg the observadn guide and the observation gridhat serve to keep the observer on

track towards these objectives and generally facilitate the ethnographic data gathering process.

Not unlike the outlines interviewers and moderators use to help steer the coursemftbpth

interviews and group discussions, tieservation guideserves two important purposes: 1) It

reminds the observer of the key points of observation as well as the topics of interest associated
with each, and 2) It acts as the impetus for axafteexercise in which the observer can reflect on
his/her own relationship and contribution to the observed at any moment in time (e.g., how the
observer was affected by the observations).observation guide is an important tool regardless of

the obser e r 6 sForreach @ the five observer rolésnonparticipant (offsite or onsite) and

participant (passive, participaobserver, or complete) observatiothe observation guide helps to

mai ntain the observer 0s fleewayts refledt onlthe paditulro gi v i
context associated with each site.

Observation Grid: Train Travelers Example

Site location Date Start time Stoptime:

Research lssue
Area of Obsarvation Waiting Delays Boarding
Behavior (what, by whom,
where)

| Conversation {what, by

whom, where)

Context (What else is going
on? What is the weather? Is
it a holiday?)

Type of traveler (alone,
families, business
companions)

General mood (what, how
conveyed, by whom)

Other areas of observation:

| Reflexive comments:

Adapted from Roler & Lavrakas, 2015. Appied Quoitothe Rescarch Design: A Tota! Qualty Framework Approoch. New York: Guilford Press

As an adjunct to the observation guide, it is recommended that ethnographic researchers also utilize
anobservation grid. The grid is similar to the guide in that it helps reminddhserver of the

(continued)
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eventsand issues of most import; however, unlike the guide, the observation grid is a spreadsheet or
log of sorts that enables the observer to actually record (and record his/her own reflections of)
observable events in relationship to the constructs of imteéfég grid might show, for instance,

the relevant constructs or research issues as column headings and the specific foci of observation as
rows. In an observational study of train travel, for example, the three key research issues related to
activity atthe train station might be: waiting for departures, delays in departures, and boarding; and
the key areas of observation would pertain to behavior, conversations heard, and contextual
information such as the weather and the general mbiééd.the guidethe observation grid not

only ensures that the principal issues and components are captured but also encourages the observer
to reflect on each aspect of his/her observations and identify the particular ways the observer is
influencing (or is being influezed by) the recorded observations.

"Roller & Lavrakas, 2015Applied Qualitative Research Design: A Total Quality Framework
Approach New York: Guilford Press
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Article pertaining to: Specific methods - Ethnography

Reporting Ethnography: Storytelling & the Roles
Participants Play

In Chapter 10 ofam Ladndéy s  WPadidal Ethnography: A Guide to Doing Ethnography in the
Private Sectarthe author discusses a best practice approach to reporting ethnographic research for
a corporate audiencé&he states h at  fsgctoriethreogragphic reports are successful if they are
dramatic and consistent with

the organizationos
regi meo Tqtpsehds 5) .
Ladner recommends text
reports with Aclic
hyperlinksodo throug
supplemental material, suc

as a PowerPoint presentation,

that acts as the 0
campaigno or fAmovi
for the text document.

As another dd
el emento to t
report, Ladner suggests the
use of personas or archetypes,

each representing a depiction a@irficipants that share a particular characteristiidhh i s i s fia us
way to summari ze the voluminous amount of qual
that personas fiare ofStewPortdd s eabtidtlyé andt pei st
ifPer sona NhatpPort®al advarates formaintanmg t he fAreal nesso of r
participants rather than manufacturing a dfals
of the research from the people they want to know most alRmurtigal encourages researchers to

engage with talcd ufarhe shauintaens edfngs, 0 emphasi zing
complicated to be reduced to plastic toys [tha

el i gh
he et

Reporting observational research for corporate users can be a chalantiee one hand, the
researcher is obligated tagdinto the messiness of analysis and convey an honest accounting of
what the researcher saw and hedgah the other hand, the final reporting is meaningless if no one
pays attention to it, thereby preventing the research from having the desired dif@agio new
energy and a new way of thinking to the organizatioadner and Portigal agree that powerful
storytelling grounded in reality is the best approach, but how do we create a compelling drama
while maintaining the integrity of our data® combnation of formats, as Ladner suggests, is one
tactic. And the use of personas may be anotlfer.open and ongoing discussion among
researchers about persofidaéandhowthe roles we assign the actors in our final story are (or can
be) created while syang true to the study participaritseems like a worthwhile effort.

Image captured fronhttps://www.thestage.co.uk/features/2015/386081/
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Article pertaining to: Specific methods - Case-centered
Research

Lighting a Path to Guide Case-centered Research Design: A
Six-step Approach

Elliot Mishlerc oi ned t h-eehtemedcmnsesearcho to refer to
preserves the Aunit
coherenceo of resea
participants through the data

collection andanalysis process.
Fundamental to caseentered

research is its focus on complex

soci al units (or fc:
entirety as well as the emphasis

on maintaining the cohesiveness

of the social unit(s) throughout

the research procegss

discussed ifResearch Design

Reviewback in 2013two

important examples of case

centered approaches are case study research and narrative research.

The complexity and need for cohesion in eesptered research present unique design challenges.
Indeed, quality outcomes from case study and narrative research are the result-ofefivesl|

process that guides the researcher from the initial conceptualization phase to data collecting in the
field. Although the specifics within the process will vary from study to study, there exists an
optimal design flow when implementing the casatered research approach.

The appropriate path in casentered designs, leading to data collection, involves tleviag six
basic phases or steps*:

1. Establishing priorities. By establishing research priorities, the researchers contribute greatly to
the ultimate Asuccesso of the overall process
should identify prioties by addressing a series of questions such as, Are we only interested in a
specific case or in using the case to say something more broadly about a larger population of cases?
What is the role of theory development and the need for replication in ctiojuwith the research
objective?

2. Determining the need for and conducting a literature reviewA review of the literature can
serve a very important function when the research focus is beyond the case itself, i.e., the goal is to
extend, confirm, or dey existing theory or hypotheses. In this instance, a literature review helps

(continued)
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form the theoretical framework that will steer design and implementation of the research, e.g.,
helping to identify the specific factors or variables that are gta@ssociated with the research
issue.

3. Selecting a single case or multiple caseRie research team may opt for a single case study, for
example, when the focus of interest is on an isolated issue or entity, e.g., the pipatieiain

interaction at oneity hospital or the lived experience of a victim of domestic violence. A multiple
case approach, on the other hand, is appropriate when the objective of the research is to extend a
theory or say something about the broader population segment, e gorids from gifted students

to understand the factors that contribute to

4. Determining the unit(s) and variable(s) of analysisThere are two levels of specificity that
researchers need to consider relatetiéodata collection process: (1) the unit(s) of analysis
represents the primary aspect of a case that
life stories) and (2) the variable(s) of analysis are subcategories within the units ofahalys

guide researchers in their examination of the units (e.qg., signs of creativity before and after the first
grade in school).

5. Identifying the appropriate methods. Casecentered research utilizes multiple qualitative

methods. Case study researdayfrently involves ossite observation (i.e., ethnography) and in

depth interviews (IDIs), while narrative research leans heavily on the unstructured IDI. Both,
however, also incorporate other methods and data sources such as document reviews, imagery
atfacts (e.g., studentsé6é completed exams), and

6. Preparing for the field. There are a number of considerations that need to be addressed to
prepare for data collection in the field. These include: developing the appropriate tools (e.g., IDI
guide, observation grid); determining the role of each research team member; determining what, if
any, problems exist in gaining access to the participants; obtaining informed consent; and initiating
preliminary interaction with participants to begin builglirapport.

* Adapted from Applied Qualitative Research Design: A Total Quality Framework Approach (Roller & Lavrakas, 2015. New
York: Guilford Press)
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Article pertaining to: Specific methods - Case-centered
Research

Ethical Considerations in Case -centered
Qualitative Research

Casecentered qualitative research is discussed elsewhere in this blog (in particuiaMseé t i

method & Caseentered Research: When the Whole is Greater Than the SunP o it3.t ItsisO

generally defined as multiplmethod research that focuses

on complex social wunits or ent
entirety, while maintaining the cohesiveness of the entity
throughout the research process rather than reducing the
outcomes to categaal data. Two examples of case

centered research are: case studieg., an examination of

a city social prograri and narrative researéhe.g., a study

of chronic illness among sufferers.

Ethical considerations are important in every research
methodinvolving human subjects but they take on added
significance in caseentered research where researchers
often work closely with research participants over a period

of time and frequently in the fa¢e-face mode (where
researcheparticipant relationshgplay an important role

in the research outcomed}oth case study and narrative research gather a great deal of highly
detailed information on each case, e.g., a case study may collect a detailed account of a particular
social program; or a narrativeguiry may result in long, very personal stories associated with a
chronicillnessk n t hese types of studies, the possibil
identities (without their permission) runs high unless preventive measures are taken.

This is why the use of informed and voluntary consent as well as approval from institutional review
boards (when required) is critical in casentered researctConsent involves disclosing the

various aspects of the research, emphasizing the voluntary nentppromising to keep

participants safe, and paying particular attention to vulnerable population segments (e.g.,

children). Yet these efforts need to go furthéasecentered researchers must also effectively
communicate the confidential nature oé tiesearch and take extra precautions to ensure

parti ci pant siéwhichicanled particalarlyahallenging when only one case is the

focal point of the research (e.g., a city social prografay. this reason, it is not uncommon for case
studyand narrative researchers to maintain parti ¢
changing participantsd names as well as the na
course of the research.

The path that these ethical considerationsengnt and anonymity take in the research design is
also important.The skilled researcher will think carefully about how and when to incorporate these
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ethical standards while maintaining the quality and integrity of the drainstance, arrative

researchers are reluctant to reveal it oo muc
interview in fear of b iTreesiresegrcherbmlangethetethicali p a nt

obligation of informed consent with the need for gyalutcomes by, among other things, gaining
consent twice, i.e., before the interview and again at the completion of the interview, and by
conducting a thoughtful debriefing with each participant.

Casecentered researchers also need to give thoughtéutaih to anonymity and its impact on the
final outcomes.Specifically, researchers must address questions such as: How will anonymizing
the data introduce bias or error by way of changing contart?How will deidentifying the data

alter its interpredtion? These are important questions because the answers may determinafhow or

the data is used.

Ethical considerations revolve around transparency and safety, with safety broadly defined in terms

of both physical and psychological harm, including tbeeptial harm associated with the invasion
of privacy and confidentialityHowever, ethical considerations cannot (should not) be
contemplated in a vacuuniResearchers particularly caseentered researchérseed to carefully
incorporate these ethigghile also ensuring the quality of the research results.

Image captured fronhttp://digiday.com/platforms/anonymigpps/
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Article pertaining to: Researcher Bias

Paying Attention to Bias in Qualitative Research: A
Message to Marketing Researchers (& Clients)

Researchers of all ilk care about bias and how it may creep into their research designs resulting in
measurement erroiThis is true among
guantitative researchers as well aoam
gualitative researchers who routinely
demonstrate their sensitivity to potential biac
in their data by way of building interviewer
training, careful recruitment screening, and
appropriate modes into their research
designs.lt is these types of measagrthat
acknowl edge qualitat
concerns about quality data; and yet, there :
many other ways to mitigate bias in
gualitative research that are often overlooke

Marketing researchers (and marketing client 3
in particular could benefit fronhinking more &=
deeply about bias and measurement erior. | *
the interestofif ast er , cheaplt
research solutions, marketing researchers 2
often lose giht of quality design issues, not the least of which concern bias and measurement error
in the data.If marketing researchers care enough about mitigating bias to train
interviewers/moderators, develop screening questions that effectively target thariapgpro

participant, and carefully select the suitable mode for the population segment, then it is sensible to
adopt broader design standards that more fully embrace the collecting of quality data.

An example of a tool that serves to raise the design sthiglthe reflexive journalThe reflexive

journal has been the subject (in whole or in part) of many articResearch Design Reviemost

notablyii | nt er vi ewer Bias & Ref ladi R e fiohssfrondtihe Fi@d:al i t at
Questions to Stimulate Ref | e xAireflaxiveyjourAamosimply Qu a | i
a diary of sorts that is utilized by the qualitative interviewer or moderator to think about (reflect on)

how his/her assumptions or leds may be affecting the outcomes (i.e., the ddtanables the

researcher to rassess (if necessary) his/her behavior, attitude, question wording, or other aspects of
data collection for the purpose of mitigating distortions in the data.

The reflexve journal appears to be a particularly vague or foreign concept among qualitative
marketing researchers (and marketing clients) given the absence of discussions concerning this tool
in their research design¥Vhy is this?Is there a belief that interwaeer/moderator training

(continue)
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sufficiently guards against potential bials?there a belief that all qualitative research is biased to
somedegreebecause, after alilsganyattemptatmdigatiosis futveey r e
(which, of cous e , begs the question, O0Why bsdherba&r wit
headin-the-sand (i.e., netvantingto-know) mentality that refuses to think of the
interviewer/moderator as someone with assumptions, beliefs, values, and judgmenkebasra
Asuper humano who issuctarddlirdepth ierview (Dd) ordotus groug e mi
discussion devoid of these human qualities (i.e., lacking humanness)?

s e
h

The humanness in all of us is worthy of reflectidmd in qualitative researatesign this reflection

can be put to good use mitigating bias in our datsthe interviewer considers how certain

behavior may have elicited responses that were not true to the participant, or the moderator reflects
on how his/her favoritism and attewri towards a few focus group participants over others shifted

the course of conversation and the outcomes of the discussion, these researchers are using their
introspection to improve the research by moving data collection (and data outcomes) to a higher
standard. This is how interviewers learn to adjust the interview guide or consciously alter their
behavior during an IDI to gain more accurate data, or the moderator comes to understand his/her
own prejudices and finds corrective techniques to become ainausive moderator and ensure an
eventhanded approach to the discussion.

Two important andinique attributes to qualitative resdamethodaar e t he fAr esear che
instrumento component, i.e., the resrmesaracgdrer i s
relationship. These attributes speak to the humanness that both enriches and complicates the social
exchange environnm of the IDI and focus group discussiofind it is this humannessembedded

in qualitative researchthat should obligate marketing researchers to consider its import in

achieving quality outcomedf marketers care enough about the integrity of ttata to adopt high

standards in training, recruiting, and mode, why not care enough to mitigate bias in data collection

by utilizing toolsi such as a reflexive journalto seriously examine the human factors that

potentially increase inaccuracies andbein the final data?

Image captured fronhttps://gonefishin.org/2012/01/31/buryingnesheadin-the-sand/
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Article pertaining to: Researcher Bias

Mitigating Researc her -as-instrument Effects

Absence of absolute “truth”

Messy analysis Importance of context

Unigue online &
mohbile capabilities

Importance of
meaning

Unique
Attributes of
Qualitative
Research

Types of issues
& questions

Researcher skill set

Participant-researcher

Flexibility of design
relationship

Researcher as instrument

Bdepied hom dnaied Chakiatvr Frsnoro Srisgn. 4 Nodol Caaivly Mromewori dopooct (Spier & Livvshm, 2015 Hew Yook Sulford Pres

There are 10 unique attributes associated with qualitative reséldrebe were discussed briefly in
anarticle posted in this blog back in 201@ne of the most fundamental and-faaching of these
attributes iIis that the qualitative relheearcher
datagathering process in qualitative research is fa@itdty interviewer or moderator guides,
observation grids, and the like; however, these are only accessories to the principal data collection
tool, i.e., the researcher or others on the research team.

As the key instrument in gathering qualitative datayéisearcher bears a great deal of

responsibility for the outcomedf for no other reason, this responsibility hinges on the fact that this
one attribute plays a central role in the effects associated with three other unique attributes
context, meaninggnd the participanatesearcher relationshidn the one hand, the researehsr
instrument reality in qualitative research has the positive effect of enabling the researcher to utilize
context and the participanésearcher relationship to discover sahve meaning; yet, it is this
closeness and intimacy that potentially threatens the integrity of the data gathedadis this
compromised data that distorts the meaning, interpretations, and ultimate usefulness researchers
derive from their resealcstudies.

This is why it is important to think carefully about qualitative research design and take steps to

mitigate researchasinstrument effectsResearchers do this, for example, when choosing the

mode for any particular study, thinking througke strengths and limitations of each mode given the

target population and research objecti@ualitative researchers also mitigate researaer

instrument effects by how they develop their interview and moderator guides, e.g., their use of the
funnel approachA n d , of course, researchersoé skills are
bias during data gathering; skillsattfocus on building participamésearcher rapport, active

listening, identifying contradictions, ardoiding inconsistency
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As the allimportant tool or instrument in collecting qualitative data, the researcher embodies the
definition of what it means to conduct qualitative reseatitls this role that portends the rich,

meaningful information we expect from qualitative research, but also signals unwanted effects that
demand careful attention to research design.
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Article pertaining to: Misplaced Quantitative Concepts
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There are many ideas or concepts that a quality approach to qualitative research borrows from
guantitative research design. Representativeness of the target population is one &¥alhple
crafted techniques to maximize cooperation among recruited participants in order to minimize
nonresponse effects are another example. And
adequate interviewer/moderator training that
provides the necessary skills to mitigate possible
bias, while ale controlling for participant

effects, is yet another example. In fact, there is
any number of lessons that qualitative
researchers can learn from survey research in
terms of sound research principles that positively
impact the usefulness of the outcomes.

But to assume that there is a direct relationship
between qualitative and quantitative research

would be a grave mistake. As discussed in an

article postedin2018i 1 0 Di stincti ve
of Qual it afitheedesigResear cho
implementation, analysis, and interpretation of qualitative research make it unique and uniquely
suited to go beyond survey research to study the complexiitteeneaning of the human

experience.

And yet, researcheisboth qualitative and quantitatiVeregularly overextend the applicability of
guantitative ideas to qualitative research design. Although survey research informs the researcher of
the basiceleméns o f A g oioadn dr edsreaawsc htohe r esear cher 6s att
with sampling, error, bias, and so bmany quantitative concepts and techniques cannot and

should notbe considered in qualitative research. Here are just four examples

Generalization. It may seem obvious to most researchers that the limited and highly variable nature

of qualitative research makes it a poor predictor of things to come; however, many researchers have
advocated the @gener aWhether to fultherta pualding theony aranbdke t at i v
assertions about an entire population segment, the concept of generalization in the context of
gualitative research comes up often. In referring to the case study method, for instance, Earl Babbie,

in his seventledition of The Basics of Social Reseaflcl2 0 1 6, Wadsworth Publ i st
|l i mited generalizability of what is observed i
further that Athis risk is reduedd] nhdeevéao, (p
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Qualitative research does not need generalization to be valuablelbesrieed transferability

i.e., the ability to transfer the qualitative design and/or outcomes to other highly specific contexts.
Transferabilityis discussed in severBesearch Design Reviewsticles, includinghis one posted in
2013

Percentages & data graphsQualitative researchers have been known to use percentages to report
various aspects of their findings, such as Smith (January Z0&1Qualitative Report03125)

who reports on her qual it agearchiegthetnterdegforof st uden
HIV/AIDS information, stating thafi e i gdrdentof students regardless of race did not know how

to properly search for online health informat:.i

There is also a tendency to use graphs or charts of some sort to displatathudtrations can be

useful to help visualize qualitative data but there is no reason why the researcher needs to fall back
on bar graphs or pie charts. Even when no percentages afieeigedhe histograms of tagged

content made available by ordinliscussion platfornisthe appearance of a quantitatiikee data

display not only hints that the researcher believes the qualitative data are quantifiable but also
serves to ignore the whole point of qualitative reseaiiah, the analysis of conteahd personal
meaning by reducing the data to a graphical configuration.

AfResponTdheents.uor vey respondent is appropriately
exactly the role he or she is playing in the research process. He or she isirgsfotick
researcherds questions whi-entediaformmattSyngarlycthel | vy st

=

gualitative research participant is suitably I
simply replying to a series of questions mempass participation in the research on many levels.
The participant el aborates on the interviewerd

to convey an idea, takes part in a social relationship with the interviewer/moderator, engages with
other participants in a focus group discussion, is willingly observed in an ethnographic study, and,
in some instances, is asked to aid in the analysis. For all of these reasons (and more), it is research
participantsthat provide qualitative data not resplents.

Rotating or randomizing the order of stimuli. The fourth example of a quantitative concept that

has been improperly attached to qualitative research pertains to the order in which stimuli

documents, storyboards, images, etare presented tosearch participants. There is a 2(RIDR

post on this topi¢ seef St andi ng t he Discussion of Rotation
where he rationale for not rotating stimuli in qualitative is spelled out. The key takeaway from that
article is that, unlike quantitative research design which incorporates various control measures,
qualitative research thrives in an uncontrolled environmeetavthe people, geography, and
researcheparticipant input change within and across research events (e.g., interviews, focus

groups). This variability is an inevitable component to finding the context and meaning qualitative
researchers are looking fomytht also means that making sense of the dataleeerning

meaningful differences across segments of the target populason a very fAmessyo pr

There is, however, one thing the researdaercontrol that will aid in finding meaningful
differences This is the order in which stimuli are presented to participants from interview to
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interview or group to group. By keeping the or
variations emerge. To do otherwiséhat is, by rotatinghte order of stimuli the researcher has

made it impossible to detect meaningful differences across target segments of the population (e.g.,

Do younger people really feel differently about the stimuli compared to older peaptd2nlike

survey researclthe qualitative researcher cannot say anything about the rotation effect or the order
bias that was introduced with each new rotation.

m Qualitative Research | January 2017 www.researchdesignreview.com ©Margaret R. Roller



